IDEAS
MADE
VISUAL

MIKAEL LANNER

® 0735 -88 81 89

© mikaellanner@hotmail.com
O directed work

With 20+ years of experience in branding, campaigns, UX/Ul, and communication strategy,
| turn ideas into stories that connect. From FMCG packaging and in-store campaigns to
digital experiences, film, and visual identities, | bridge creativity with craft to deliver
concepts that inspire, engage, and perform. Curious, detail-driven, and people-focused,

| thrive where strategy meets execution — building brands that make people tick.
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TRAVEL



Transavia — Baby shower for the new Airbus
After years with Boeing, Transavia introduced Airbus to their fleeT, inviting audiences to name the plane.
A playful campaign that turned a fleet change into a shared celebration.. Link to film


https://vimeo.com/1018605002

KLM - 101 reasons to travel

ove, freedom, culture, or escape — everyone has their own reason
to travel. This campaign highlighted them all, inspiring people to
reflect and book their next city trip with KLM.



A | FASHION



Farsta Centrum — Farsta Fashion
The shopping mall Farsta Centrum was
literally transformed into a fashion show
for a week, including auditions to walk
the cat walk for the campagin material.



7 | VISUAL IDENTITIES
& DESIGN SYSTEMS



LO — Enough is enough campaign

Annual campaign informing young people about
their rights at work — bold, clear, and empowering.
Concept, design, and execution









YouTubekanal inkl. intervjufilmer & reklamfilm:
https://www.youtube.com/channel/UC

Sa-xu3uE3RGIX9X5G1jYw

Reklamfilmer:

https://voutu.be/b11V3Uyjw88

https://voutu.be/OErxHGUBeRE

https://voutu.be/zwAi8Vego6oY



https://www.youtube.com/channel/UC_Sa-xu3uE3RGlX9X5G1jYw
https://www.youtube.com/channel/UC_Sa-xu3uE3RGlX9X5G1jYw
https://youtu.be/b11V3Uyjw88

https://youtu.be/OErxHGUBeRE
https://youtu.be/zwAi8Veq6oY

VALLENTUNA

CENTRUM

Vallentuna Centrum - Visual identity

A complete facelift: new logo, color palette,
typography, imagery, and strategy for social
media. A seven-year design journey.
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Eskilstuna — High school identities
A design strategy for all four municipal high schools,
including a full brand identity for Zetterbergsgymnasiet.












& | PACKAGE DESIGN



Upgrit — Supplements
Packaging upgrades, illustrations, and artwork for
a full range of supplements — design that makes well-being visible.



Lantméannen — Cerealia brands

From AXA to Kungsérnen and Start!, packaging and
launch campaigns that brought household names to life
on shelves.






Designing for wine agents
Storytelling through packaging and communication, design that
honors wine heritage and craft while attracting modern consumers.



% | CONSUMER BRANDS
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Grapevine — Advent Calendar

An interactive digital advent calendar with a surprise be-
hind each door. A month-long campaign that kept curiosity
alive through daily offers and inspiration.

Tom of Finland — One-pager

A bold landing page and SoMe content for a bold
brand, blending pre-orders, inspiration, and attitude
into a single-page experience. Link to film


https://vimeo.com/738236354

Loop — Nicotine pouches
Day-to-day brand communication and design for a fast-moving
brand in constant motion.



Asics — In-store design
Bringing the Asics brand into stores across Scandinavia
through consistent artwork and graphic applications.



Fasics.

feel comfort find calm

Experience ultimate cloudiike
cushioning that goes the distance.
Move your body, move your mind

GEL-NIMBUS™ 27

oasics
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sound mind, sound body

GEL-NIMBUS™ 26

Add comfort to every step

Soft Landings

PureGEL™ technology combined with

Plush Fit

A soft and stretchy knitted tongue and

FF BLAST™ PLUS ECO cushioning delivers collar construction delivers an easier

soft landings and smooth transitions.

—

Cloud-like Cushioning

Our softest cushioning yet,
FF BLAST™ PLUS ECO foam provides

a soft, comfortable feeling underfoot.

step-in and a more adaptive fit for a plush
running experience.

Made from approximately 20% bio-based

content using renewable sources.

aasics

soundmind. soundbody

What's New?

The GEL-NIMBUS™ 26 shoe is our most
comfortable shoe yet. Enhanced with
new HYBRID ASICSCGRIP™ for reliable
traction. Plus, a soft knitted tongue and
collar for a plush, adaptive fit.

PureGEL™ Technology

PureGEL™ technology for enhanced
shock absorption, softer landings and
smoother transitions.

Soft Grip: New
HYBRID ASICSGRIP™

New HYBRID ASICSGRIP™ delivers
reliable grip with a soft feel for
excellent traction - no matter

the conditions.

Women's:

Weight: 260g*

Total Heel Height: 41mm
Total Forefoot Height: 33mm

“Weights are approximate and based
onaUS. women's size-

gasics

feel comfort find calm

Experience ultimate cloudlike

cushioning that goes the distance.

Move your body, move your mind.

GEL-NIMBUS™ 27

feel comfort find calm 2

Experience smooth, cloudilke cushioning on
every run. Move your body, move your mind.

GEL-CUMULUS™ 27

feel comfort find energy

Experience energized cushioning.
Move your body, move your mind.

NOVABLAST™ 5



Mindre matsvinn med
smart férvaring

Koppla av

Skapa tid 3t dig sjélv. Organisera
smink, kramer och parfymer genom
smart férvaring. Hos oss hittar du

Hej mediem!

Alitid 10%

o
pa mat-
férvaring* allt du behéver fér en skén
badrumskansla.
Klubbpris " N "
A Hejmedlem! Hejmedlem! Hejmedlem!
% 5% Alltid 10% Alltid 10% Alltid 10%
e
Klubbpris 9990 Frén
279:- pién 2490
- 90 Snurrbricka @ 29,6
Jar.nieOIiverslekDanns 69 *":7;25*34% o Férvaringsladda
90 Quick & Easy Tefal Férvaringsburk Coline (360 recensioner) Compact Clear
79 44-4631(499:) 441740 44-4179 44-3187

Kolsyrepatron
Pafylining 60 liter
44-1267

Klubbpris 50%

Klubbpris .
149¢90 199:- pa hela sortimentet
LED list RGB frén Cura*
Blender 2 Go, 0,6 liter Lattmonterad stdmningsbe-
Mixa direkt | dricksglaset lysning
44-1994 (199%) 36-7237 (299:)
Klubbpris 2 50/
SodaStream 5 .
Kolsyremaskin pé leksaker
Inklusive kolsyrepatron
fér ca 130 liter
44-3998 (899:) Gallr ojprodukter frén Dji
Klubbpris Klubbpris Klubbpris
Klubbpris 495:- O:- 390: Klubbpris
990'- JBL Tune 750BTNC Philips i fér nacke 399'-
JBL Link Portable Tradios horlur med aktiv Series 7000 MG7715/15, ochryag Oral-BPRO 680 Cross
tradibs hgtalare brusreducering multitrimmer Med varmefunktion Action, eltandborste
39-1629 (1690:) 38-8885 (1295:) 44-4620 (849:) 44-2721(549:) 44-3922 (499:) Code to eCom: Flyersi15

Handla p4 clasohlson.se och
hamta i butik efter 2 timmar.

-15%

Priserna galler  alla vara salkanaler, s l&nge lagret réicker fram till den 6 mars 2022. Vi reserverar oss CI as
for eventuella tryckfel, prisjusteringar, ingar, samt att sortimentet kan ohlson pé alle badrums-
variera mellan butikerna.
* Galler kiubbmedlemmar. Rabatten dras fran ordinarie pris. pVOdUKter

Clas Ohlson — Seasonal campaigns
Directing seasonal photo shoots and adapting visuals into adverts,
keeping the brand consistent, relevant, and engaging year-round.

Gijelder ikke robotgressklippere, robotstgvsugere, Nintendo, JBL, Ryobi, Google,
Nest, Philips Hue, DJI, Appleprodukter, Moccamaster og gavekort. O h I so n
Gijelder til 31 Mai 2022.

Gielder ikke allerede nedsatte varer og kan ikke kombineres med andre %-rabatter ( o CI as






SMOR & RAPS

GARDSGODA

Recept pa
valio.se

Valio & Jastbolaget — Instore material

Seasonal campaigns and product launches that
turned dairy aisles and baking shelves into places of
inspiration.

HARLIGA
RECEPT PA
VALIO.SE
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VARDET PA
VARUKORGEN

Inspirera grillsugna kunder att baka sitt eget korv-
och hamburgerbrdd i sommar. Lonsamt for dig och
en smakrikare grillupplevelse for dina kunder - Ett
litet paket jast for 3 kronor kan plétsliot vaxa till Gver
175 kronor genom merforsaljning av andra varor!

* Priset baserat pa ca-pris

GRILL-
TIDER

AR BAKTIDER!

Wwwironjast.se

STICK UT |
HYI.lAN

Vippan vid jasten sticker ut och drar blicken till sig.

@) Generera merforsiljning
av andra produkter

@ Driv trafik till andra varugrupper

@) Kundens tid i butik forlangs

@) Varukorgens vérde okar

Traditionellt minskar trafiken i bakhyllan under
sommardagarna. Dags att andra pa det genom

att inspirera till att baka eget korv- och
hamburgerbrdd!

1
INSPIRERANDE

BUTIKS-
MATERIAL

LACKRA

GRILLRECEPT

Broschyren kan utdver bakhyllan placeras pa
grilltorg och vid grilltillbehdr.

BESTALL

HEM |
GOD TID!

JAST FOR MATBROD

JAST FOR SOTA DEGAR

0308H ”7350 0346”

H7350‘

SURDEGSTRENDEN

FORTSATTER

@ Aktiv surdeg mojligt tack vare ventilen
pa baksidan

@ Driver kategorin
@) Firdig surdeg pa 4 timmar
@ Endast 6kfp/dfp

(EKO)LOGISKA
SALJARGUMENT!

@ Full bredd i
hyllan ger okad
forsaljning,
okad marginal
— tjdna 2 kr/st

@) Ekologisk jast
passar utmarkt till kalljast brod

EKOLOGISK JAST SURDEG FULLKORNSVETE SURDEG RAG

50 0339H 7||330857

002241

DOZZZ?H ?H33085?



TRY OUR VERY OWN,

SIGNATURE BEER!

EAT GOOD...

x CHOCOLATE MUD CAKE
A SLICE OF OH-SO-AMAZING CHOCOLATE CAKE. SERVED WITH

? WHIPPED CREAM AND FRESH RASPBERRIES.

DOWNLOAD
OUR APP!

DO GOOD!

When you choose a dish from our campaign menu, O'Learys
donate to the United Nations Association of Sweden’s program @
to secure school meals to children in northern Ethiopia.

O’Learys — Campaign menu
A win-win assignment: burgers, beers, and campaign materials that
connected food, fun, and doing good through charitable donations.

EAT GOOD...

BACON MAYO CHEESEBURGER, FRIES, COLESLAW
FOR A LIMITED TIME THIS TASTY BURGER IS VISITING OUR ALREADY IRRESISTABLE MENU!

7 s~\
DO GOOD!

When you choose a dish from our campaign menu, O’Learys donate
to the United Nations Association of Sweden’s program to secure
school meals to children in northern Ethiopia.

Clleary
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Center

Our brand and partners'’
clear spaces & general rules. REAR

If a vehicle has rear windows, use the white (negative) Partner logos stacked according to local If a vehicle does not have rear windows, use the Partner logos stacked according to local
partner logos, as well as the text Service printed in priority, centered under Service. black (positive) partner logos, as well as the text priority, centered under Service.
Swecon Sun 100 colour. Service printed in Swecon Granite 80 colour.

Center Center Center Center

SWEECOINN | SWE (COIN| s ervice fffffffffffffff

width = X

width = X width = X widtb =X
Swecon Name of Branch YV O L V O Swecon Name of Branch YV O L. VvV O
Telephone number Telephone numbc;ar
v O VOLYVO
P E P E N T A

AMMA=NN

Center Center Center Center
Local info witten in Karelia Swecon Medium. Align with logo. The height of a Local info witten in Karelia Swecon Medium. Align with logo. The height of a
capital letter in this text block is 15 % of the height of the Swecon logotype. capital letter in this text block is 15 % of the height of the Swecon logotype.
Rear of vehicle with windows. Rear of vehicle without windows.
"Service” is written in Karelia Swecon Bold in Swecon Sun 100 for maximum visibility. "Service” is written in Karelia Swecon Bold in Swecon Granite 80 for maximum visibility.
L]
Service text colour Sun 100 PMS123C CMYKO, 21,84,0 Ser"|ce Service text colour Granite 80 PMS Cool Gray 10C CMYKO0,0,0, 78

Swecon - Service Vehicle Branding
Directed the look and feel for Swecon’s European service vehicles and created design
guidelines to ensure consistent branding across markets and future updates.

Center



Our brand and partners'’
clear spaces & general rules. SIDE

Clear spaces include details on van,

such as metal bends, handles, door
gaps etc. See each brand's rules Always use the Swecon prolonged outdoor
seperately. use logotype for all vehicles and sizes.

Center

width = X min distance” | widtjh =X I
SweconNameofBranch =~ VO LVO  apsassaN :
Telephone number P BNTITA i ; .

min distance

|

Local info witten in Karelia Swecon Medium. Align with logo. Center
The height of a capital letter in this text block is 15 % of the height of the Swecon logotype.

Center

Center logos with
(lower case) branch
info
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Guide to striping

Swecon service vans

1.0

Foreword
The purpose of the following guidelines s to give as much information as possible
regarding how to apply striping to our fleet of service vans. The examples shown are
based on a type model of each size of a van. The actual vans being striped can differ
someuwhat from these examples due to different car brands, models and equipment.
Itis therefor important that each striping firm read these guidelines carefully in order
to keep the striping as close to these examples as possible.

For help and further input on how to apply striping, or to get feedback on existing
striping, send an email to brand@swecon.com

Service van range
Our service vans can be arranged in three size groups

Our brand pattern & colors
How to adjust and place the brand pattern

Examples
Country by country

Sweden

Sweden

Sweden

Our brand and partners"
clear spaces & general rules. SIDE

CON v O L V O

~

(¢

[Swecon Name of Branch vo
[ Telephone number ®E

Our brand and partners’
clear spaces & general rules. REAR

Service

Germany

Voo 4

Germany

Germany

Our brand and partners’
clear spaces & general rules. SIDE

COoON vV O L V O

WO NaTE o Branch z
[ AMM=NN

L Telephone number

‘v iten i i e

Ourbrand and partners’
clear spaces & general rules. REAR

Service
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FORTIFIKATIONSVERKET
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VAR VARDEGRUND

Vardegrunden &r basen i var kultur och den ska genomsyra hela verksamheten och vara vagledande
for vara beteenden och ageranden. Vi ar alla var gemensamma arbetsmiljé dar var och en har
ett ansvar for att skapa en sund och gemensam kultur. Las mer om vardegrunden pa Fortnet.

RESPEKT
Vi ska visa'lika respekt for alla och kdnna
av hur den jag moter vill bli bemott.

[oS—— 4 = LI I = |
DELAKTIGHET
Genom 6ppenhet och dialog skapar vi ett A dR R KAILY
klimat dar alla-kan och vill vara delaktiga
och ta ansvar. '\ INI(
PROFESSIONALISM / BE

Med var kompetens och yrkesskicklighet ska
vi alltid kunna méta de krav och utmaningar
som uppstar utifran var roll och uppdrag.

SANDY LIND DET HAFTIGASTE MED MITT JOBB r att jag g6 onkret, som man
FASTIGHETSINGENJOR a a 3! Och att jag ar en v

STOCKHOLM ch tilldr nagot

v mina kollegors
Lis hela min story och andras pa FortNet.

AFFARSMASSIGHET
Med integritet, effektivitet och kvalitet ska 5
vi ta ansvar for att alltid leverera vérde till 8
vara dgare och kunder.
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Fortifikationsverket — Employer branding
A campaign to add value internally and externally, giving
voice to employees and their everyday experiences.







Eskilstuna — Awareness campaign
Concepts extended into social media and neighboring
cities to attract attention to Eskilstuna as a destination.



Eskilstuna — City closeness visuals
Visuals highlighting the unique accessibility of Eskilstuna
— a city close to everything.



Eskilstuna — Vision 2030
A matte black and green brochure that gave form
to the city’s long-term vision.



Recarne High School — Promotion campaign
Creative support for a school seeking to attract more students,
turning their own promotion campaign into a success story.



REPORTS



Tingsvalvet — Annual and quarterly reports
Clear, structured design that translates numbers
into narratives of progress.






Gedeon Richter — Women'’s health
Design that amplifies vital topics, turning
complex information into accessible insight.









-~ | PRODUCT
& WEB DESIGN




Gedeon Richter — Doctors’ quiz

An engaging digital quiz that helped
connect physicians with vital knowledge
in women’s health.



Various brands — Web redesigns

Redesign and UX upgrades that brought brands
closer to the future through clarity, usability, and
modern design.












THANK YOU!



