
MIKAEL LANNER    
TELEPHONE 0735 – 88 81 89    
MAIL mikaellanner@hotmail.com 
vimeo directed work

With 20+ years of experience in branding, campaigns, UX/UI, and communication strategy, 
I turn ideas into stories that connect. From FMCG packaging and in-store campaigns to  
digital experiences, film, and visual identities, I bridge creativity with craft to deliver  
concepts that inspire, engage, and perform. Curious, detail-driven, and people-focused,  
I thrive where strategy meets execution — building brands that make people tick.

IDEAS  
MADE  
VISUAL

mailto:mikaellanner%40hotmail.com?subject=


✈ | TRAVEL

Ideas take you places.
Stories of the sky, reasons to book,  
journeys begin with imagination.



Transavia – Baby shower for the new Airbus
After years with Boeing, Transavia introduced Airbus to their fleeT, inviting audiences to name the plane.  
A playful campaign that turned a fleet change into a shared celebration.. Link to film

https://vimeo.com/1018605002
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KLM – 101 reasons to travel
ove, freedom, culture, or escape — everyone has their own reason 
to travel. This campaign highlighted them all, inspiring people to 
reflect and book their next city trip with KLM.



👗 | FASHION

Life is a runway.
A stage where strong brands  
take confident steps.



Farsta Centrum – Farsta Fashion
The shopping mall Farsta Centrum was  
literally transformed into a fashion show  
for a week, including auditions to walk  
the cat walk for the campagin material.



🎨 | �VISUAL IDENTITIES  
& DESIGN SYSTEMS

Identity lives at the soul of a 
brand. Concept and consistency 
align to create recognition.



LO – Enough is enough campaign
Annual campaign informing young people about  
their rights at work — bold, clear, and empowering.  
Concept, design, and execution







YouTubekanal inkl. intervjufilmer & reklamfilm:
https://www.youtube.com/channel/UC_
Sa-xu3uE3RGlX9X5G1jYw

Reklamfilmer:
https://youtu.be/b11V3Uyjw88

https://youtu.be/OErxHGUBeRE

https://youtu.be/zwAi8Veq6oY

https://www.youtube.com/channel/UC_Sa-xu3uE3RGlX9X5G1jYw
https://www.youtube.com/channel/UC_Sa-xu3uE3RGlX9X5G1jYw
https://youtu.be/b11V3Uyjw88

https://youtu.be/OErxHGUBeRE
https://youtu.be/zwAi8Veq6oY


Vallentuna Centrum – Visual identity
A complete facelift: new logo, color palette, 
typography, imagery, and strategy for social 
media. A seven-year design journey.



INSPIRATIONEN





Eskilstuna – High school identities
A design strategy for all four municipal high schools,  
including a full brand identity for Zetterbergsgymnasiet.









📦 | PACKAGE DESIGN

Packaging is more than a box.  
A handshake. Trust shaped  
through design.



Upgrit – Supplements
Packaging upgrades, illustrations, and artwork for  
a full range of supplements — design that makes well-being visible.



Lantmännen – Cerealia brands
From AXA to Kungsörnen and Start!, packaging and 
launch campaigns that brought household names to life 
on shelves.





Designing for wine agents
Storytelling through packaging and communication, design that  
honors wine heritage and craft while attracting modern consumers.



🏷 | CONSUMER BRANDS

Brands meet people in everyday 
life. Vision designed, presence 
made real.



330kr
Nr 7350  Pierre Péters 

Cuvée de Réserve Grand Cru 

Alk. 12% Vol.  |  75 cl.

Odlarchampagne från Le Mesnil. 

Alkohol kan skada din hälsa.
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Odlarchampagne
Liten producent som 
odlar egna druvor

Le Mesnil
Den finaste byn i 
Champagneområdet

Blanc de blancs 
Enbart gjort på 
gröna druvor

Grand Cru 
Den högsta  
kvalitetsstämpeln



Grapevine – Advent Calendar
An interactive digital advent calendar with a surprise be-
hind each door. A month-long campaign that kept curiosity 
alive through daily offers and inspiration.

Tom of Finland – One-pager
A bold landing page and SoMe content for a bold 
brand, blending pre-orders, inspiration, and attitude 
into a single-page experience. Link to film

https://vimeo.com/738236354


Loop – Nicotine pouches
Day-to-day brand communication and design for a fast-moving  
brand in constant motion.



Asics – In-store design
Bringing the Asics brand into stores across Scandinavia  
through consistent artwork and graphic applications.



GEL-NIMBUS™ 26
Add comfort to every step

Soft Landings Plush Fit

What’s New?

PureGEL™ Technology 

Soft Grip: New 
HYBRID ASICSGRIP™

Cloud-like Cushioning

PureGEL™ technology combined with  
FF BLAST™ PLUS ECO cushioning delivers 
soft landings and smooth transitions.

A soft and stretchy knitted tongue and  
collar construction delivers an easier  
step-in and a more adaptive fit for a plush 
running experience.

The GEL-NIMBUS™ 26 shoe is our most  
comfortable shoe yet. Enhanced with  
new HYBRID ASICSCGRIP™ for reliable 
traction. Plus, a soft knitted tongue and 

collar for a plush, adaptive fit.

PureGEL™ technology for enhanced  
shock absorption, softer landings and  

smoother transitions.

New HYBRID ASICSGRIP™ delivers 
reliable grip with a soft feel for 
excellent traction –  no matter  

the conditions.

Our softest cushioning yet, 
 FF BLAST™ PLUS ECO foam provides   
a soft, comfortable feeling underfoot.  
Made from approximately 20% bio-based 
content using renewable sources.

Women’s:
Weight: 260g*
Total Heel Height: 41mm
Total Forefoot Height: 33mm
* Weights are approximate and based   
on a U.S. women’s size 8

feel comfort find calm

Experience ultimate cloudlike
cushioning that goes the distance.
Move your body, move your mind.

GEL-NIMBUS™ 27
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feel comfort find calm

ア
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ス

Experience smooth, cloudlike cushioning on
every run. Move your body, move your mind.

GEL-CUMULUS™ 27

feel comfort find calm

Experience ultimate cloudlike
cushioning that goes the distance.
Move your body, move your mind.

GEL-NIMBUS™ 27
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Experience smooth, cloudlike cushioning on every run. 
Move your body, move your mind.     

GEL-CUMULUS™ 27
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feel comfort find calm

ア
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ク
ス

Experience ultimate cloudlike 
cushioning that goes the distance. 
Move your body, move your mind.

GEL-NIMBUS™ 27 

feel comfort find energy

ア
シ 
ッ
ク
ス

Experience energized cushioning. 
Move your body, move your mind.

NOVABLAST™ 5



50%
på hela sortimentet

från Cura*

Hej medlem!

Alltid 10% 
på mat-

förvaring*

Mindre matsvinn med 
smart förvaring

Från

6990

Förvaringsburk Coline
44-1740

Klubbpris

199:-
LED list RGB
Lättmonterad stämningsbe-
lysning
36-7237 (299:-)

Klubbpris 

399:-
Massagekudde för nacke 
och rygg
Med värmefunktion 
44-2721 (549:-)

Priserna gäller i alla våra säljkanaler, så länge lagret räcker fram till den 6 mars 2022. Vi reserverar oss 
för eventuella tryckfel, prisjusteringar, leveransförseningar, slutförsäljning samt att sortimentet kan 
variera mellan butikerna.
* Gäller klubbmedlemmar. Rabatten dras från ordinarie pris.

Handla på clasohlson.se och 
hämta i butik efter 2 timmar. 

Klubbpris 

399:-
Oral-B PRO 680 Cross
Action, eltandborste 
44-3922 (499:-)

Klubbpris 

495:-
JBL Tune 750BTNC
Trådlös hörlur med aktiv 
brusreducering 
38-8885 (1295:-)

Klubbpris

14990

Blender 2 Go, 0,6 liter
Mixa direkt i dricksglaset 
44-1994 (19990)

 

9990

Snurrbricka ∅ 29,6 cm
                       4,9
(360 recensioner) 
44-4179

Från

2490

Förvaringslåda
Compact Clear
44-3187

 
Klubbpris 

990:-
JBL Link Portable
trådlös högtalare
39-1629 (1690:-)

 Klubbpris

699:-
Philips Multigroom
Series 7000 MG7715/15, 
multitrimmer 
44-4620 (849:-)

Klubbpris 

599:-
SodaStream
kolsyremaskin
Inklusive kolsyrepatron
för ca 130 liter
44-3998 (899:-)

Klubbpris 

279:-
Jamie Oliver stekpanna
Quick & Easy Tefal
44-4631 (499:-)

 

7990

Kolsyrepatron
Påfyllning 60 liter 
44-1267

25%
på leksaker*

Gäller ej produkter från Dji.

Klubbpris

25%* Hej medlem!

Alltid 10%
Hej medlem!

Alltid 10%
Hej medlem!

Alltid 10%
på refill av

kolsyra

Koppla av

-15%
på alle badrums-

produkter

Code to eCom: Flyers15

Skapa ti d åt dig själv. Organisera 
smink, krämer och parfymer genom 
smart förvaring. Hos oss hitt ar du
allt du behöver för en skön 
badrumskänsla.

Gjelder ikke allerede nedsatt e varer og kan ikke kombineres med andre %-rabatt er 
Gjelder ikke robotgressklippere, robotstøvsugere, Nintendo, JBL, Ryobi, Google, 
Nest, Philips Hue, DJI, Appleprodukter, Moccamaster og gavekort. 
Gjelder ti l 31 Mai 2022.

Clas Ohlson – Seasonal campaigns
Directing seasonal photo shoots and adapting visuals into adverts, 
keeping the brand consistent, relevant, and engaging year-round.





PERFEKT 
PÅ 

MACKAN

HÄRLIGA 
RECEPT PÅ
VALIO.SE 

HÄRLIGA 
RECEPT PÅ
VALIO.SE 

Recept på  
valio.se 

Hitta goda 
recept!

Valio & Jästbolaget – Instore material
Seasonal campaigns and product launches that 
turned dairy aisles and baking shelves into places of 
inspiration.
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SURDEG FULLKORNSVETE

7 330857 002227

SURDEG RÅG

7 330857 002241

JÄST FÖR MATBRÖD

7350 0308

JÄST FÖR SÖTA DEGAR

7350 0346 7350 0339

EKOLOGISK JÄST

GRILL-
TIDER
ÄR BAKTIDER!

ÖKA
VÄRDET PÅ
VARUKORGEN

(EKO)LOGISKA 
SÄLJARGUMENT!

Full bredd i 
hyllan ger ökad 
försäljning, 
ökad marginal 
– tjäna 2 kr/st 

Ekologisk jäst 
passar utmärkt till kalljäst bröd

Traditionellt minskar trafi ken i bakhyllan under 
sommardagarna. Dags att ändra på det genom 
att inspirera till att baka eget korv- och  
hamburgerbröd!

Inspirera grillsugna kunder att baka sitt eget korv- 
och hamburgerbröd i sommar. Lönsamt för dig och 
en smakrikare grillupplevelse för dina kunder – Ett 
litet paket jäst för 3 kronor kan plötsligt växa till över 
175 kronor genom merförsäljning av andra varor!

STICK UT I
HYLLAN

Vippan vid jästen sticker ut och drar blicken till sig.

LÄCKRA
GRILLRECEPT

Aktiv surdeg möjligt tack vare ventilen 
på baksidan
Driver kategorin
Färdig surdeg på 4 timmar
Endast 6kfp/dfp

SURDEGSTRENDEN 

FORTSÄTTER

Generera merförsäljning 
av andra produkter
Driv trafi k till andra varugrupper
Kundens tid i butik förlängs
Varukorgens värde ökar

Broschyren kan utöver bakhyllan placeras på
grilltorg och vid grilltillbehör.

* Priset baserat på ca-pris

175:-*

inspirerande
butiks-
MATERIAL

beställ
hem i 

god tid!



EAT GOOD…
BACON MAYO CHEESEBURGER, FRIES, COLESLAW
FOR A LIMITED TIME THIS TASTY BURGER IS VISITING OUR ALREADY IRRESISTABLE MENU!

DO GOOD!
When you choose a dish from our campaign menu, O’Learys donate 
to the United Nations Association of Sweden’s program to secure 
school meals to children in northern Ethiopia. EN 

BÄTTRE 
VÄRLD

  TRY OUR VERY OWN,

BRAND
NEW

SIGNATURE BEER!

DO GOOD!

EAT GOOD…

When you choose a dish from our campaign menu, O’Learys 
donate to the United Nations Association of Sweden’s program 
to secure school meals to children in northern Ethiopia.
 
 

CHOCOLATE MUD CAKE
A SLICE OF OH-SO-AMAZING CHOCOLATE CAKE. SERVED WITH 
WHIPPED CREAM AND FRESH RASPBERRIES. 

EN 
BÄTTRE 
VÄRLD

 
 

DOWNLOAD 
OUR APP!

För information om våra allergener, fråga vår personal. For information about our allergens, ask our staff.

O’Learys Restaurants have a genuine Bostonian atmosphere and you can always 
find an excuse to drop by for drinks, watch a game, enjoy a meal with family and 

friends, or entertain your business clients. We believe it’s the mix of people that 
makes our guests feel at home. At O’Learys, everyone is welcome!

Jonas Reinholdsson – Founder of O’Learys

O’Learys – Campaign menu
A win-win assignment: burgers, beers, and campaign materials that 
connected food, fun, and doing good through charitable donations.



🚚 | �VEHICLE 
BRANDING

Clear guidelines create  
unity, for one voice with  
a shared message.



Our brand and partners’
clear spaces & general rules. REAR 

CenterCenter

C
en

te
r

C
en

te
r

CenterCenter

CenterCenter CenterCenter

width = Xwidth = X width = Xwidth = X

Rear of vehicle with windows.  
”Service” is written in Karelia Swecon Bold in Swecon Sun 100 for maximum visibility.

Service text colour     Sun 100     PMS 123 C     CMYK 0, 21, 84, 0 

Rear of vehicle without windows.
”Service” is written in Karelia Swecon Bold in Swecon Granite 80 for maximum visibility.

Service text colour     Granite 80     PMS Cool Gray 10 C     CMYK 0, 0, 0, 78 Service Service

If a vehicle has rear windows, use the white (negative) 
partner logos, as well as the text Service printed in 
Swecon Sun 100 colour.

If a vehicle does not have rear windows, use the 
black (positive) partner logos, as well as the text 
Service printed in Swecon Granite 80 colour.

Partner logos stacked according to local  
priority, centered under Service.

Partner logos stacked according to local  
priority, centered under Service.

Sweden

Swecon Name of Branch
Telephone number

Swecon Name of Branch
Telephone number

Local info witten in Karelia Swecon Medium. Align with logo. The height of a
capital letter in this text block is 15 % of the height of the Swecon logotype.

Local info witten in Karelia Swecon Medium. Align with logo. The height of a
capital letter in this text block is 15 % of the height of the Swecon logotype.

Swecon – Service Vehicle Branding
Directed the look and feel for Swecon’s European service vehicles and created design 
guidelines to ensure consistent branding across markets and future updates.



Our brand and partners’
clear spaces & general rules. SIDE

Local info witten in Karelia Swecon Medium. Align with logo.
The height of a capital letter in this text block is 15 % of the height of the Swecon logotype.

Clear spaces include details on van, 
such as metal bends, handles, door 
gaps etc. See each brand’s rules 
seperately.

Always use the Swecon prolonged outdoor 
use logotype for all vehicles and sizes.

Center

Center

min distance

Center

Center logos with 
(lower case) branch 
info

width = X min distance width = X

Swecon Name of Branch
Telephone number

Sweden



Brand Identity  
Guidelines

 1.0

  

1

Guide to striping
Swecon service vans
1.0

Foreword
The purpose of the following guidelines is to give as much information as possible
regarding how to apply striping to our fleet of service vans. The examples shown are 
based on a type model of each size of a van. The actual vans being striped can differ
somewhat from these examples due to different car brands, models and equipment.
It is therefor important that each striping firm read these guidelines carefully in order
to keep the striping as close to these examples as possible.

For help and further input on how to apply striping, or to get feedback on existing
striping, send an email to brand@swecon.com

Sweden
Small

Optional Driver
0123 45 67 89

Optional Driver
0123 45 67 89

Swecon Halmstad
010-556 42 40

Service

4876

www.swecon.se

Service
Swecon Halmstad
010-556 42 40

Swecon Halmstad
010-556 42 40

Sweden
Medium

5292

Optional Driver
0123 45 67 89

Optional Driver
0123 45 67 89

www.swecon.se
Service

Service

Swecon Halmstad
010-556 42 40

Swecon Halmstad
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Service
Swecon Halmstad
010-556 42 40

Sweden
Lar
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0123 45 67 89

Optional Driver
0123 45 67 89

Service

5926

Service

www.swecon.se

Swecon Halmstad
010-556 42 40

Swecon Halmstad
010-556 42 40

Swecon Halmstad
010-556 42 40

Small Medium Large

Vehicles up to 5 meters are categorized as SMALL.  
Example is Volkswagen Caddy Maxi.

Vehicles between 5 and 5,5 meters are categorized  
as MEDIUM. Example is Volkswagen Transporter.

Vehicles longer than 5,5 meters are categorized as LARGE. 
Example is Mercedes Sprinter Hochdach.

Service van range
Our service vans can be arranged in three size groups

Our brand pattern & colors
How to adjust and place the brand pattern

The brand pattern consists of simplified drawings of machines and service 
staff. The brand pattern can be mirrored freely, but should never be enlarged 
so the line is wider than the downloadable asset file. If needed, adjust the 
width of the printed area, but do not enlarge the line width of the pattern, 
only the bounding box. Add loose pattern elements if needed. You will find 
downloadable assets for all size vehicles.

Final printed line  1 pt ≈ 0,35 mm

Printing decals for Swecon’s service vans requires precision in the printing process. 
The result should be the same regardless of market or procedure. When downloading 
the printing assets, there is also an instruction for the local printer, and a printed proof 
sample will be posted to you for comparison.

Background colour  Granite 80 PMS Cool Gray 10 C CMYK 0, 0, 0, 78 
Line colour  Granite 40 PMS Cool Gray 8 C CMYK 0, 0, 0, 46

Required files. See also seperate printed proof.
Graphics Small Vehicle.zip 

Graphics Medium Vehicle.zip 

Graphics Large Vehicle.zip

Sweden
Large

Sweden
Lar

Optional Driver
0123 45 67 89

Optional Driver
0123 45 67 89

Service

5926

Service

www.swecon.se

Swecon Halmstad
010-556 42 40

Swecon Halmstad
010-556 42 40

Swecon Halmstad
010-556 42 40

Side

Rear

Front

Required files
Graphics Large Vehicle.zip

Karelia font

Web address is written in Karelia Swecon Bold font, 
placed on either left or right door aligned centered with 
above logos. 

The web address is written in either white (when placed 
on top of our graphic pattern, or Swecon Granite 80
(if placed on white vehicle).

Germany
Medium

Germany
Medium

5292

Service

Service

Swecon Baumaschinen Bremen
+49 4202 97595

Swecon Baumaschinen Bremen
+49 4202 97595

www.swecon.de

Service
Swecon Baumaschinen Bremen
Rehland 5
28832 Achim
+49 4202 97595

German market requires service vans to be striped 
with chevrons. This guide only shows our recommen-
dation on how they should be placed. Pay attention to 
your local regulations on how chevrons are required 
to be used, e.g colours, materials etc.

Side Rear

Front

Required files
Graphics Medium Vehicle.zip

Chevrons All Vehicle Sizes.zip

Karelia font

Examples
Country by country 

Our brand and partners’
clear spaces & general rules. SIDE

Local info witten in Karelia Swecon Medium. Align with logo.
The height of a capital letter in this text block is 15 % of the height of the Swecon logotype.

Clear spaces include details on van, 
such as metal bends, handles, door 
gaps etc. See each brand’s rules 
seperately.

Always use the Swecon prolonged outdoor 
use logotype for all vehicles and sizes.

Center

Center

min distance

Center

Center logos with 
(lower case) branch 
info

width = X min distance width = X

Swecon Name of Branch
Telephone number

Sweden

Germany
Large

Germany
La

Service

Service

5926

www.swecon.de

Swecon Baumaschinen Bremen
+49 4202 97595

Swecon Baumaschinen Bremen
+49 4202 97595

Swecon Baumaschinen Bremen
Rehland 5
28832 Achim
+49 4202 97595

Service
German market requires service vans to be striped 
with chevrons. This guide only shows our recommen-
dation on how they should be placed. Pay attention to 
your local regulations on how chevrons are required 
to be used, e.g colours, materials etc.

Side

Rear

Front

Required files
Graphics Large Vehicle.zip

Chevrons All Vehicle Sizes.zip

Karelia font

Sweden
Small

Sweden
Small

Optional Driver
0123 45 67 89

Optional Driver
0123 45 67 89

Swecon Halmstad
010-556 42 40

Service

4876

www.swecon.se

Service
Swecon Halmstad
010-556 42 40

Swecon Halmstad
010-556 42 40

Web address is written in Karelia Swecon Bold font, 
placed on either left or right door aligned centered with 
above logos. 

The web address is written in either white (when placed 
on top of our graphic pattern, or Swecon Granite 80
(if placed on white vehicle).

Side Rear

Front

Required files
Graphics Small Vehicle.zip

Karelia font

Our brand and partners’
clear spaces & general rules. REAR 

CenterCenter

C
en

te
r

C
en

te
r

CenterCenter

CenterCenter CenterCenter

width = Xwidth = X width = Xwidth = X

Rear of vehicle with windows.  
”Service” is written in Karelia Swecon Bold in Swecon Sun 100 for maximum visibility.

Service text colour     Sun 100     PMS 123 C     CMYK 0, 21, 84, 0 

Rear of vehicle without windows.
”Service” is written in Karelia Swecon Bold in Swecon Granite 80 for maximum visibility.

Service text colour     Granite 80     PMS Cool Gray 10 C     CMYK 0, 0, 0, 78 Service Service

If a vehicle has rear windows, use the white (negative) 
partner logos, as well as the text Service printed in 
Swecon Sun 100 colour.

If a vehicle does not have rear windows, use the 
black (positive) partner logos, as well as the text 
Service printed in Swecon Granite 80 colour.

Partner logos stacked according to local  
priority, centered under Service.

Partner logos stacked according to local  
priority, centered under Service.

Sweden

Swecon Name of Branch
Telephone number

Swecon Name of Branch
Telephone number

Local info witten in Karelia Swecon Medium. Align with logo. The height of a
capital letter in this text block is 15 % of the height of the Swecon logotype.

Local info witten in Karelia Swecon Medium. Align with logo. The height of a
capital letter in this text block is 15 % of the height of the Swecon logotype.

Our brand and partners’
clear spaces & general rules. SIDE

Center

Center

width = X min distance width = X

Germany

Local info witten in Karelia Swecon Medium. Align with logo.
The height of a capital letter in this text block is 15 % of the height of the Swecon logotype.

Clear spaces include details on van, 
such as metal bends, handles, door 
gaps etc. See each brand’s rules 
seperately.

Always use the Swecon prolonged outdoor 
use logotype for all vehicles and sizes.

Swecon Name of Branch
Telephone number

Center

Center logos with 
(lower case) branch 
info

Sweden
Medium

Sweden
Medium

5292

Optional Driver
0123 45 67 89

Optional Driver
0123 45 67 89

www.swecon.se
Service

Service

Swecon Halmstad
010-556 42 40

Swecon Halmstad
010-556 42 40

Service
Swecon Halmstad
010-556 42 40

Side Rear

Front

Required files
Graphics Medium Vehicle.zip

Karelia font

Web address is written in Karelia Swecon Bold font, 
placed on either left or right door aligned centered with 
above logos. 

The web address is written in either white (when placed 
on top of our graphic pattern, or Swecon Granite 80
(if placed on white vehicle).

Germany
Small

Germany
Small

Service

Service

4876

www.swecon.de

Swecon Baumaschinen Bremen
+49 4202 97595

Swecon Baumaschinen Bremen
+49 4202 97595

Service
Swecon Baumaschinen Bremen
Rehland 5
28832 Achim
+49 4202 97595

German market requires service vans to be striped 
with chevrons. This guide only shows our recommen-
dation on how they should be placed. Pay attention to 
your local regulations on how chevrons are required 
to be used, e.g colours, materials etc.

Side Rear

Front

Required files
Graphics Small Vehicle.zip

Chevrons All Vehicle Sizes.zip

Karelia font

Our brand and partners’
clear spaces & general rules. REAR 
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CenterCenter CenterCenter

width = Xwidth = X width = Xwidth = X

Rear of vehicle with windows.  
”Service” is written in Karelia Swecon Bold in Swecon Sun 100 for maximum visibility.

Service text colour     Sun 100     PMS 123 C     CMYK 0, 21, 84, 0 

Rear of vehicle without windows.
”Service” is written in Karelia Swecon Bold in Swecon Granite 80 for maximum visibility.

Service text colour     Granite 80     PMS Cool Gray 10 C     CMYK 0, 0, 0, 78 Service Service

Germany

Local info witten in Karelia Swecon Medium. Align with logo. The height of a
capital letter in this text block is 15 % of the height of the Swecon logotype.

Local info witten in Karelia Swecon Medium. Align with logo. The height of a
capital letter in this text block is 15 % of the height of the Swecon logotype.

If a vehicle has rear windows, use the white (negative) 
partner logos, as well as the text Service printed in 
Swecon Sun 100 colour.

If a vehicle does not have rear windows, use the 
black (positive) partner logos, as well as the text 
Service printed in Swecon Granite 80 colour.

Partner logos stacked according to local  
priority, centered under Service.

Partner logos stacked according to local  
priority, centered under Service.

Swecon Name of Branch
Address line 1
Address line 2
Telephone number

Swecon Name of Branch
Address line 1
Address line 2
Telephone number



📷 | PHOTO EDIT

Images are puzzles. Fragments  
fused, details added, stories  
made whole.



Volvo Construction Equipment – Rally image
A composite of more than 100 photographs capturing Volvo machines 
at the Swedish Rally. Power, grit, and precision in one striking visual.



Swecon – Online shopping launch
A big idea to match a big launch: bold visuals introducing 
online shopping for construction machinery.



📢 | MUNICIPAL & PUBLIC

Design for the masses. Guiding 
voices, places, and people toward 
community.



Värdegrunden är basen i vår kultur och den ska genomsyra hela verksamheten och vara vägledande 
för våra beteenden och ageranden. Vi är alla vår gemensamma arbetsmiljö där var och en har 
ett ansvar för att skapa en sund och gemensam kultur. Läs mer om värdegrunden på Fortnet.

DELAKTIGHET 
Genom öppenhet och dialog skapar vi ett 
klimat där alla kan och vill vara delaktiga 
och ta ansvar.

AFFÄRSMÄSSIGHET 
Med integritet, effektivitet och kvalitet ska 
vi ta ansvar för att alltid leverera värde till 
våra ägare och kunder.

RESPEKT 
Vi ska visa lika respekt för alla och känna 
av hur den jag möter vill bli bemött.

PROFESSIONALISM 
Med vår kompetens och yrkesskicklighet ska 
vi alltid kunna möta de krav och utmaningar 
som uppstår utifrån vår roll och uppdrag.

VÅR VÄRDEGRUND

” JOBBET LÅTER 
MIG PRIORITERA 
FAMILJEN”

LARS HIBLIN
FASTIGHETSTEKNIKER
HALMSTAD

HUR BRA ELLER ROLIGT JOBB man än har så är ändå familjen det 
viktigaste i ens liv. Men ett jobb som ger en utrymme att prioritera dem 
när det behövs vill man ju ge sitt bästa tillbaka till. Det är som den där 
gamla klyschan min pappa alltid sa “det man ger får man tillbaka”.  Den har 
ju visat sig vara sann. Läs hela min story och andras på FortNet.

” DET HÄNDER HÄR 
OCH NU – OCH 
HELA TIDEN”

KRISTINA MALMSTRÖM
SÄKERHETSSKYDDSCHEF
ESKILSTUNA

EN SPÄNNANDE DEL MED ATT ARBETA inom Fortifikationsverket är att 
man får ta del av hemligheter som ibland kanske är större än vi själva förstår. 
Det kan vara allt ifrån att veta saker om skyddsobjekt till sådant man får se  
i sitt dagliga arbete. Mitt jobb är inte bara att göra det så enkelt som möjligt 
för alla medarbetare att hålla en så hög säkerhetsnivå som möjligt – det är  
också att få med alla i båten. Läs hela min story och andras på FortNet.

” JAG ÄLSKAR ATT 
JOBBA I STORT  
OCH SMÅTT”

REBECKA WESTERBERG 
INVESTERINGSLEDARE  
ESKILSTUNA

ATT JOBBA SOM INVESTERINGSLEDARE är både spännande och viktigt 
– alla stora och små investeringar går genom mig. Det kan vara allt ifrån att 
installera ett torrluftsaggregat för några tusenlappar till ett hangarprojekt 
för många hundra miljoner. Då gäller det att inte bli fartblind. 
Läs hela min story och andras på FortNet.

” JAG KÄNNER ATT  
JAG GÖR SKILLNAD  
– VARJE DAG”

HENRIK JOHANSSON
DRIFTTEKNIKER 
KARLSBORG

DET LÅTER KANSKE FÖR BRA för bra för att vara sant men jag känner 
faktiskt att det jag gör i mitt jobb gör skillnad. Både för personalgruppen 
och inom mitt eget ansvarsområde. Det handlar om att få känna att man  
är en del av något större och det känner jag. Varje dag. 
Läs hela min story och andras på FortNet.

OVE KARVONEN
DRIFTTEKNIKER
KIRUNA

JAG JOBBAR LÄNGST UPP i Sverige med ansvar över tre kommuner, från  
Pajala till Tarfala. Jag reser över 2 000 mil om året med bil, skoter och 4-hjuling 
och har mina närmaste kollegor 34 mil bort. Det är ett jobb som stundtals blir 
ensamt – vilket passar mig perfekt. Läs hela min story och andras på FortNet.

” FRIHETEN  
I MITT JOBB  
SLÅR ALLT”

” MITT PERSPEKTIV 
ÄR MIN FRÄMSTA 
TILLGÅNG”

SANDY LIND
FASTIGHETSINGENJÖR
STOCKHOLM

DET HÄFTIGASTE MED MITT JOBB är att jag gör något konkret, som man 
faktiskt kan ta på! Och att jag är en del av en stor helhet där allas perspektiv 
räknas och tillför något. Det gör inte bara att jag själv känner mig stärkt i min 
roll och egen kompetens – utan att jag också blir peppad av mina kollegors 
kompetens. Läs hela min story och andras på FortNet.

Fortifikationsverket – Employer branding
A campaign to add value internally and externally, giving 
voice to employees and their everyday experiences.



Eskilstuna – Library bus
A rolling library wrapped in a design that made 
reading visible and inviting to the whole community.



Eskilstuna – Awareness campaign
Concepts extended into social media and neighboring  
cities to attract attention to Eskilstuna as a destination.



Eskilstuna – City closeness visuals
Visuals highlighting the unique accessibility of Eskilstuna  
— a city close to everything.



Eskilstuna – Vision 2030
A matte black and green brochure that gave form 
to the city’s long-term vision.



Recarne High School – Promotion campaign
Creative support for a school seeking to attract more students, 
turning their own promotion campaign into a success story.



🔢 | REPORTS

Numbers gain meaning when 
given a voice. Turned pages 
reveal progress.



Tingsvalvet – Annual and quarterly reports
Clear, structured design that translates numbers  
into narratives of progress.





Gedeon Richter – Women’s health
Design that amplifies vital topics, turning  
complex information into accessible insight.



Nets (Nexi) – Nordic Payment Report
Elevating an annual report into a modern,  
engaging publication — making consumer  
insights resonate across the Nordics.





🔘 | �PRODUCT  
& WEB DESIGN

Digital design is a journey.
Concepts shape the world,  
design leads the way.



Gedeon Richter – Doctors’ quiz
An engaging digital quiz that helped  
connect physicians with vital knowledge  
in women’s health.



Various brands – Web redesigns
Redesign and UX upgrades that brought brands 
closer to the future through clarity, usability, and 
modern design.
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THANK YOU!


